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The Search for Your Business Has hanged.
Is Your NJ Business Ready?

on Dominating Local S'earch in the Age of Al.
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A Strategic Briefing
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Yesterday’s Search vs. Today’s Answer

The Old Way
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The New Way
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Google (hm family law attomey in Cherry Hill & @ Q) @ O
4 Al Overview
Based on reviews, ratings, and legal directories, here are some of the best family
law attorneys in Cherry Hill, known for their expertise in divorce, custody, and
family mediation.
Smith & Jones Family Law Cherry Hill Legal Group Modern Family Advocates
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Welcome to the Era of Generative Engine
Optimization (GEO)

Generative Engine Optimization (GEO) is the process of optimizing your online
content to be found, understood, and cited by Al-powered platforms.
It's not about ranking pages; it's about becoming the answer.

3. @ @ W

Google SGE ChatGPT Bing Copilot Voice Assistants
(Al Overviews) (Siri, Alexa)

By 2025, over 50% of all searches will be conducted through Al-driven platforms. (Source: Comscore)
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The New Currency of Search: Trust, Not Just Clicks

In the past, SEO was a game of keywords and backlinks to win clicks. Today, Al engines
look for signals of real-world credibility. They value content that demonstrates:

Experience Expertise Authoritativeness Trustworthiness
Do you have first-hand knowledge? Are you a proven expert? Are you a recognized leader?  Is your information reliable and secure?
(Showcased via case studies) (Showcased via credentials, bios)  (Showcased via mentions, local press) (Showcased via reviews, transparency)

“Users aren’t stupid. They sniff out self-hype.”
— George llic, TheRTM
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The Foundation: Winning Local Search in South Jersey

Before you can be cited by Al, you must prove [V Fully optimized Google Business

you are a legitimate, trusted local entity. This Is Profile

where modern Local SEO is hon-negotiable.

lt's the #1 signal you send to Al that you are a E|/ Hyperlocal Service Pages (e.q.,
real business serving a real community. “Roof Repair in Deptford”)

[«

Consistent Reviews Mentioning
° Local Results

Cherry Hill o
Marlton Consistent Name, Address, Phone
o (NAP) across the web

Voorhees °

Mount Laurel

N K

Local Backlinks (e.g., Chamber of
Commerce, local news)
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Your Google Business Profile Is Your Al-Ready Digital Storefront

Your GBP is the #1 asset Al reads when deciding who to recommend for local searches.
An incomplete or inactive profile is a major red flag for Al.

High-quality photos
(storefront, team, work)

Weekly updates/posts Updates
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times more profile views for

Complete service
areas listed

Positive, recent reviews
(with owner responses)

Correct business attributes

(e.q., 'Pet-friendly’)

businesses with updated GBPs.



Create Content That AI Can Quote

Traditional SEO content was designed for algorithms. Modern content must be designed
for Large Language Models (LLMs). Al engines don't “read” pages; they extract answers.
If your content is unclear or unstructured, it gets skipped.

Title of seating
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The Goal: Citable Content

Content so clear, structured, and factual
that an Al can quote it verbatim without risk.
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The Blueprint for Al Visibility: Structure is Everything

To make your content citable, you need to give Al clear signals. This isn't about
tricking the system:; it's about teaching it clearly.

i 5 2

Article Schema FAQBlocks (2=)¢ Fact Snippets

The foundation. This code tells Al The answers. Al is trained on The proof. These are short,

what your content is (an article, not question-answer formats. An FAQ unambiguous, and attributed

a product page), who wrote it, and section provides clean, direct statements that Al can reuse safely.

when it was updated. Think of it as answers that match how Al (e.q., "According to [Your Business],

labeling the box before Al opens it. generates responses. the three main factors are...")
Schema provides Context. FAQs provide Answers. Facts provide Proof.
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Choose Authentic Intelligence Over ‘SEO Theater’

2 = Authentic Intelligence - [&a
Keyword Stuffing Real Case Studies
Risk: Google penalties, user distrust Benefit: Builds trust, demonstrates E-E-A-T
Listicle SEO Expert Quotes & Insights
Risk: User distrust, CTR drop Benefit: Signals real expertise
Generic Guest Posts People-First Topic Hubs
Risk: Devaluation by algorithms Benefit: Builds topical authority
Paid ‘Best Of’ Lists Earned Local Backlinks
Risk: Credibility damage Benefit: Genuine credibility signal

Authentic Intelligence is the new ranking moat. It builds genuine
credibility that both humans and Al systems reward.
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Amplity Your Authority with Strategic Paid Advertising

Paid ads aren't just for cold outreach. In a modern strategy, they serve a crucial role:
amplifying the trust and visibility you've already earned.

o {-\Q’-
1. Discovery 2. Engagement 3. Reinforcement
(SEO) B (Content) (Paid Retargeting)
A user finds your business They read a helpful article on For the next 30 days, they
through a local search for your site about choosing a see your ads on Facebook or
“HVAC repair in Sewell.” new AC unit. Google, keeping your trusted

brand top-of-mind.

This strategy filters out low-value leads and focuses your ad spend on warm
prospects who are already familiar with your expertise.
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The New Jersey Growth Engine:
An Integrated System for Dominance

Al-Ready
Citable Content

Inter

Authority &
Education

' Paid & Social
Amplification

Foundational
Local SEO

Visibility &

Reinforcement

Trust Canela Deck & Conversion
Can;l;;:eck ELERT Canela Deck
: Schema / Retargeting
Reviews FAQs 7 Trust Building

NAP Consistency
Inter .

Each part of the engine strengthens the others. Strong SEO makes your content more visible.
Authoritative content gives your paid ads more credibility. This creates a cycle of sustainable growth.
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Proof It Works: How a Cherry Hill Med Spa Tripled Calls
Without Discounts

A local med spa was stuck in a cycle of offering Groupon deals to attract clients, resulting in
low-value, one-time customers.

The Problem The Strategy The Results
(Before) (DMG's Approach) (After)
e Relied on Groupon >, | * Optimized Google i ;
& discounts &f Business Profile g;ﬁ;gg’;ﬁgﬁis
e |nconsistent bookings e Created geo-specific service No more Groupon W W
pages (“laser hair removal W
e Low client retention Cherry Hill")

Higher client retention and a

4.8-star average ratin
e Implemented an automated o o

review generation system
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Your 5-Step Action Plan for Al-Search Readiness

Not sure where to start? Begin with these five high-impact actions to optimize your business for
the future of search.

Yy
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Audit Your Content

s it answering specific, local questions
your customers ask before they buy?

Add Schema Markup

Use tools to structure your key service
pages and FAQs.

3

4 @
5 «@

Refresh Your Google
Business Profile

Update photos, hours, service areas, and
attributes.

Create FAQ Content

Build a dedicated page that answers the top
5-10 questions you hear from customers.

Get Consistent Reviews

Implement a simple system to ask every
happy client for feedback on Google.
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Your Partner in the New Era of Search

We are Digital Marketing Group (DMG), a
full-service agency in Marlton, NJ.

We don't offer cookie-cutter strategies. We
build customized, results-driven growth
engines for businesses in the legal,
healthcare, home services, and e-
commerce industries.

Our approach blends two decades of
marketing expertise with a forward-
thinking, research-savvy focus on what
works now.

& (=

Proven Customized
Expertise Solutions
Continuous Transparent
Optimization Reporting

“Jeff and John were able to personalize what
we needed and make the best of our budget.
They educated me like no one else has."

- Ana, Fast Response Plumbing
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See How Your Business Scores in the New World of Search

The shift to Al search is creating winners and losers. Find out where you stand.
We're offering a complimentary Al Visibility Audit to qualified New Jersey businesses.

What the Audit Includes:

v Your current visibility score in Al-powered
search engines.

v/ An analysis of your Local SEO foundation.

v/ Actionable opportunities to outrank your
local competitors.

Schedule Your Free Al Visibility Audit

thinkdmg.com | 1-800-969-4736 | Five Greentree Centre, Marlton, NJ 08053
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